
The VeriSign Domain Name Registrant Profile

As the global registry operator for .com and .net, VeriSign
closely monitors the state of the domain name industry
through a variety of statistical and analytical research. This
brief provides an overview of the people and organizations
who register domain names, and their interests.
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Introduction
In March 1985, a single domain name was registered on the Internet
(symbolics.com, submitted by Symbolics Technology, Inc. on March 15, 1985).As
of March 2004, approximately 63 million domain names are registered-that’s about
one domain for every 100 people on the planet. Of course, not all these domain
names are active; VeriSign estimates that 72% of domains resolve to a Website.1

Still, the number is staggering. So what are these domains and who owns them? 

Internet Use
To understand domain name registrants, it’s helpful to first understand basic
Internet users.Where are they? How do they differ from domain name registrants?
What turns an Internet user into a domain name registrant? 

First, consider geography. North America, with 175 million Internet users, has
the highest number of users as a percentage of population (55%); however,Asia
Pacific has by far the most users in total (223 million or 6% of its population);
Europe follows with 173 million users or 22% of its population.This distinction
between total numbers of users and users as a percent of population is important.
With higher growth in Asia Pacific, Latin America and Middle East/Africa, these
regions offer exciting potential for domain name and technology marketers as
more of the international population comes online and new markets arise.

Profile of an
Internet user2:
Europe in detail

60% of men are
online vs 47% of
women

Users age 15-24
compose 85% of
all Internet users
in Europe

79% have 21+ years
of work experience

78% of all users
are employees
(not self-employed)

44% of users access
the Internet every
day

78% access the
Internet to send and
retrieve email; 73%
do research; 64%
seek information
on travel

1 Based on   
ASCII.com/ASCII.net
names only. Source:
Cyveillance March 2004

2 Source: Europe Online - 
eMarketer March 2004



Next, let’s look at the languages used by the Internet users. Currently, roughly
68% of all Web content3 is in English, while only 35.6% of Internet users speak
English as their primary language.There is an apparent gap in the preferred lan-
guages of the Internet users and the languages of Web Site content.An analysis
of total world populations and languages reveals that almost three times as many
people speak Asian languages as speak English. Increased Internet penetration in
the Asia Pacific region means that Asian languages may start to overtake English
as the “language” of the Internet for both content and Internet users.
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Worldwide Usage by Geography   

Online Language Populations

Worldwide Usage
by Geography   

Source: Data
compiled by
ZookNIC
April 2004

Online Language
Populations 

Source: Global
Reach, March
2004

3 Source: eGlobal:
Demographics and 
Usage, eMarketer,
January 2002
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The Typical Internet User ….
Across geographic regions, a basic profile of the “typical” Internet user takes shape.
Internet users worldwide are more likely to be male, educated and affluent.They
tend to be between 18 and 35 years old and use the Internet from home more
often than other locations; however, those who have access at work tend to be
online for longer time periods.

The following factors have been determined to increase Internet users’ time online4:
• broadband access
• experience with the Internet
• high family income
• Internet access at work

Where the Domain Name Registrants Are
Registrants in countries with the 20 highest GDPs account for about 86% of all
domain names. Of the 63 million domain names registered, approximately 31% are
registered in the United States, 16% in Germany and 13% in the United Kingdom.
China, Japan and Korea together represent 6% of domain names registered.

Most domain name registrants, regardless of country, use their domain names to
communicate in English. However, given that 43% of Internet users do not speak
English as their primary language, a large opportunity exists for owners of Web Sites
to expand their audiences by creating content in local language. Domain names
themselves can now be represented by local language characters, like

Domain Registrations Geographically Depicted   

Domain
Registrations
Geographically
Depicted   

Source: Data
provided by
ZookNIC April 2004 

What An Extension
Says About You

Buyers have formed
relatively stable
concepts about the
various domain
extensions. Here are
some of the more
salient perceptions5:

.COM: the most well
known; implies a
solid, established
business with global
span; worth paying
more for

.NET: a global name;
often associated
with email applica-
tions and servers;
also slightly skewed
to personal or smaller
business sites

.ORG: nonprofit
organizations or
institutions

.ccTLD: conveys
a local image, for
people who live in
the country

.cc/.tv: no major
preformed opinions
as yet

4 Source: North America 
Online, eMarketer 
February 2003

5 Source: Europe US 
Baseline Research 
Markitecture    
December 2002
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www.Çª¸¥¼Ò¾Æ°.com. Now that the standards for these types of domain names
(called Internationalized Domain Names (IDNs)) have been set, registrars (businesses
that have been accredited to register domain names on behalf of registrants) will
begin to make these types of domain names available in greater number.

Business or Personal?
A sampling of the VeriSign registry database suggests that approximately 66% of
domain names are registered for business and the remaining 34% are for personal
or small/home office use.This finding is supported by a survey of registrars who
report 29% of sales to individual consumers and the remaining 71% to businesses.

Turning the Internet User into a Domain Name Registrant
The most common reason to register a domain name is to set up a business or per-
sonal Web Site. Surveys of domain name registrants in Europe,Asia, and the United
States cite the following as the main reasons for registering a domain name6:

• Make it easy for customers or constituency to find their company
or organization

• Improve the quality of customer service
• Sell products or services
• Communicate with customers, vendors and suppliers
• Expand their reach into new areas

However, not all domain names, even in the business realm, are necessarily meant
to be an organization’s main Internet presence. Organizations also register domain
names to:

• Drive email capabilities
• Protect the domain so no one else can use it
• Use for special marketing campaigns, in-language communications or

one-off promotions 
• Register domain names that customers might search to link them to

their Website
• Hold the domain name to sell later

Buyer Segmentation
Title: Buyer
Segmentation

Source: Registrar
Profile Research,
Markitecture 
April 2003

6 Europe and USA 
Baseline Market
Research, Markitecture 
December 2002; Asia 
Pacific Business Market
Research Markitecture 
October 2003.
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Individual/consumer use of domain names is a growing segment. Personal reasons
to register a domain name include7:

• To set up a Web Site
• For email
• To register the domain name to protect it so that no one else can use it
• To register and hold domain names to sell later

When such consumers do build personal Web Sites, they do so to:
• Share information with people of similar interests
• Communicate with friends and family
• Build a family scrapbook with photos 
• Have a secure location where companies can access résumé/portfolio
• Selling products/services
• Have a place to meet people online

What’s in a Name?
Research indicates that a domain that has been previously renewed or transferred
has a much higher likelihood of being renewed again. Of the 12 million names
that don’t get renewed in a given year, approximately 20% are registered by other
users within six months.This shows that as the Internet matures, domain name

registrants are learning what works
and what doesn’t.With the infinite
combinations of names available,
why are some names just more
desirable than others? Effectiveness,
of course.

Studies have identified certain
characteristics that make some
domain names “better” than others.
Registrants around the world seek

out these features when choosing the right domain name and even use them to
help appraise names for the secondary market. (For more information on the
secondary market see the sidebar on this page).

Making the Purchase
In general, registrants worldwide look for similar qualities in a vendor from whom
to buy a domain name. Ease of purchase and customer service rank highest overall,
with price falling much lower on the priority scale. Based on market research, the
most important factors are8:

BUYER PROFILE for
Secondary Market
Names

The secondary
market of domain
names consist of
currently registered
domain names that
are up for resale.
Most of the buyers
of secondary market
names are individual
investors, entrepre-
neurs and small
businesses. One
reason for this is
that individuals and
smaller companies
have an inherent
need to establish a
strong brand name,
and acquiring a
premium domain
name is the best way
to do so. However,
the most common
reason domains are
purchased in the
secondary market
is traffic.

The PPC (pay-per-
click) business has
boomed in the last
few years and many
people are making
significant amounts
of money by mone-
tizing domain name
traffic. Some generic,
single word domain
names can deliver

7 Europe and USA Market
Research, Markitecture 
December 2002

8 Europe and USA 
Baseline Market
Research, Markitecture 
December 2002; Asia 
Pacific Business Market
Research Markitecture 
October 2003



thousands of hits
per day. If those
hits are directed at
advertisers who
pay-per-click, the
domain name is
now making money
for the registrant.

A domain name
registrant can make
his money back on
a six-figure invest-
ment in the first
year if he acquires
the right domain
name and has the
right PPC advertisers
in place for that
domain name.

NOTABLE SALES FOR
Q1 2004

smoking.com

beef.com

research.com

vegas.tv

barbecues.com

dinner.com

geeky.com

mime.com

ufo.org
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• Easy selection and setup (79%)
• Excellent customer service (79%)
• Easy purchase (77%)
• Secure systems to protect identity (77%)
• Assistance with search engine listings (70%)
• Email and other value-added services (67%)
• Secure ID/password storage (67%)
• Doesn’t require much technical expertise (65%)
• Least expensive (63%)

Most individual registrants report relative loyalty to their domain names and a
strong likelihood to renew, particularly if they have developed the domain name
(i.e., have a Website or email associated with it). Currently 72% of all domain
names have an associated Website.

Businesses tend to have slightly higher certainty of renewing.VeriSign’s
U.S./Europe study suggests that 65% to 86% of businesses will renew their
domain names (based on TLD, with .com having the highest likelihood of
renewal).The Asian study finds that 89% to 96% plan to renew.

Domain Name Penetration
Many registrants have more than one domain name.And, with the cost of
domain names reaching all-time lows and the ease of registration increasing,
this trend is expected to continue.

According to sampling surveys in various regions, business registrants in Europe
and Asia tend to register more domains than their American counterparts.This
may be attributed to more diverse markets for products and information; for
example, a company in Japan may have a .com and .net domain in English, a .jp
domain which uses an Internationalized Domain Name in Japanese, and several
other local country code top level domains (ccTLDs) to serve not only Japan for
the entire Asia Pacific region.

Web Site Usage

Source: Cyveillance
March 2004
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Opportunities for Growth 
With the increasing popularity
of ccTLDs, expanded use of
extensions such as .cc and .tv,
growing globalization, increased
need for protecting domains and
new Internet users coming of age,
VeriSign expects the number of
domain names registered to increase
and the number of registrants to
expand in the under-penetrated

regions of the world. Even at current domain name-to-user ratios, the industry
promises to add approximately 10 million names in 2004. In addition, higher
Internet usage penetration and technology growth in currently under-penetrated
regions promise significant new opportunities for the future.

Learn More
To subscribe or to access the archives for the Domain Name Industry Briefs
please go to www.verisign.com/domainbrief . Email your comments or questions
to domainbrief@verisign.com.

About VeriSign
VeriSign, Inc. (Nasdaq:VRSN), delivers critical infrastructure services that make
the Internet and telecommunications networks more intelligent, reliable and
secure. Every day VeriSign helps thousands of businesses and millions of consumers
connect, communicate, and transact with confidence.

Internet Penetration and Domain Registration as 
a Percentage of Population

Internet
Penetration and
Domain
Registration as 
a Percentage of
Population

Source: Data 
compiled by
ZookNIC,
April 2004

1 The VeriSign Domain Name Registrant Profile - June 2004




